Journalism Program Review

2004

Cover: This Talon Marks promotional take-off
on HBO’s Sopranos series is an example of
SCANS teamwork skills emphasized in the
journalism program. Photographer Dominick
Ulloa and designer Benedict Orbase combined
to create the ad for a student ad design competition sponsored by the Journalism Association of Community Colleges. It won first
place in the statewide competition Spring
2004.
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Journalism Program Review
I. Description of Program
Denise Devis was nervous. So nervous that she threw up. It was the
second time that morning. She had had a tough night as she prepared
for page layout competition at the annual convention of the Journalism
Association of Community Colleges.
The first-semester journalism student had a newspaper history in
her family background. But this was new to her. She was a single
mother coming back to school to learn a new career and she had
missed so many classes because of sick children. She was learning to
design newspaper pages while working on the Talon Marks newspaper,
but she had been entered in tabloid newspaper competition and the
Talon Marks is a broadsheet publication. Shoot, she hadn’t even looked at tabloid newspapers until the night before.
About half of the community college programs attending the convention publish tabloid-sized papers and some had brought copies of
their papers to share with other schools. But the tables with schools’
papers were locked up early the night before and Denise had to track
down a hotel security guard to open the door and let her grab a handful of examples to study. She stayed up most of the night cramming.
But now it was time for the competition. She didn’t stand a chance
against all those other confident page designers from powerhouse
tabloid programs. But the Talon Marks had veteran designers who
had already staked out the two entry slots for the broadsheet design
competition; this is what was available to her. So she took a sip of
water and entered the competition room.
Later that evening she couldn’t believe it when in front of 600
students and advisers from across California, the emcee, after calling
out the names of six honorable mention and fourth through second
place winners, said, “And first place in tabloid page design, from
Cerritos College, Denise Devis.” It took a few seconds for it to sink in.
All those trials of juggling babysitting for kids and battling self-esteem
had just yielded positive feedback.
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This is just one success story from students who explore journalism as a field of study
at Cerritos College.
Journalism is a hybrid academic and vocational program that serves journalism majors
by providing lower division requirements and hands-on experience on student
publications for the major and serves other students exploring interesting activity and
self-improvement classes or needing general education credit. The largest enrollments
come from its general education Mass Media and Society course.
The journalism program is a small program with a triple year-round mission of providing
general education classes, meeting lower division needs for majors and serving the college
community with three student publications: the Talon Marks newspaper, the Talon Marks
online edition and Wings magazine.

Noting its dual role of serving both majors and non-majors, the philosophy of the
program is to view all students as consumers of the mass media and attempt to better
prepare them to understand the media. Discipline content is important, but so are
technology and SCANS (Secretary’s Commission on Acquiring Necessary Skills) values
and competencies. These roles are outlined in the department’s philosophy statement.

Journalism Dep artment
Teaching Philosophy
The Journalism Department goals are to introduce students to the major
mass media, both as consumers and as potential practitioners. Students will
be introduced to the communication tools of the media and trained in objective, accurate communication.
An appreciation for First Amendment rights and responsibilities --legalities
and ethics-- and varied cultural perspectives will be emphasized in all journalism courses.
Students at large will benefit from the program by gaining a greater
insight and historical perspective of how the media currently operate and
affect our lives.
Reporting students will be taught to gather information from a variety of
sources, synthesize that information and prepare it for dissemination in a
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variety of media formats. The emphasis will be on written and visual
communication.
Journalism majors will have the opportunity to fulfill lower division major
requirements for preparation of transfer to a four-year university program and
should be guided into successfully completing general education requirements
for transfer.
Recognizing that some students will seek merely to improve skills for
immediate employment or reemployment, journalism students will be given
the opportunity to hone writing, photography, technological, and production
skills for entry-level work in the communication media. SCANS (Secretary's
Commission on Acquiring Necessary Skills) skills and competencies should be
incorporated in all journalism classes. The journalism certificate is designed to
give these students a well-rounded exposure to a variety of media in
preparation for possible employment in the communication industry.

But while the largest portion of enrollments comes from general education students, the
program has another role in serving the entire campus with three student publications:
the weekly Talon Marks student newspaper, its cousin Talon Marks Online and the
annual Wings student magazine. A fourth publication is in the works that is designed
to showcase the works of photojournalism students.
Journalism majors mostly work to transfer to four-year journalism programs, but may
also earn an associate degree in journalism or a transfer degree in journalism, earn a
certificate in journalism, earn a certificate in publication relations, or mark milestones
in their journalism studies with mini-certificates in photojournalism, online journalism
and broadcast journalism.
The department has stood alone as the lone communications unit in the Fine Arts and
Communications division, but is undergoing a transformation, as the college’s radio
program –part of the Theater Arts Department since its inception in the late 1970searly 1980s—is joining with journalism over the course of 2004-05 school year to form a
new Mass Communications Department. (Note: The radio program was reviewed in the
most recent Theater Arts program review, and it will be reviewed in depth in the next
Mass Communications review.)
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The journalism and radio programs have a history of working together in crossdepartment endeavors and for the last two years the two, along with the film program,
have joined forces at the end of each semester to host a Cerritos College Media Awards
night to honor students from the three programs. Journalism also works with the
Photography department to co-sponsor a photojournalism class and has worked with
both Photography and the Art and Design departments to co-host campus events for
students in those programs.
BASIC COURSES
The two basic courses for the journalism program are JOUR 100 – Mass Media and
Society (CAN JOUR 4) and JOUR 101 – Beginning Newswriting and Reporting (CAN
JOUR 2). The former meets a general education requirement for the associate of arts
degree and transfers in the area of Social Sciences.* It also transfers as UC credit. Both
serve as lower division requirements for journalism/communication majors.
* Prior to 2004-05 it met AA general education requirements in the Fine Arts category,
but was moved when the CSU system awarded it GE status under Social Sciences.
JOUR 100 – Mass Media and Society (3 units, lecture)
This is a survey course of the major mass media in America –books, magazines,
newspapers, radio, television, music and movies. In addition to discussing the history
and effects of these media and their roles in society, the course explores the peripheral
roles of advertising, the Internet and public relations as they apply to the mass media.
The freedoms and responsibilities of the First Amendment, as well as the legal issues of
libel, privacy, pornography and copyright also are stressed in the class.
The First Amendment is a big part of the class as Idalia Marquez shared in a recent
survey of student attitudes:
Political First Amendment issues are arising each and every
day. The understanding of the First Amendment and how it applies
allowed me to see how much I needed to learn, because in the class I
also learned about why there are restrictions, and why these are to the
public’s interest. To be this young is to believe that everything is (being)
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controlled by the government, but upon seeing regulations on radio
that had to be done because the public was the owner of it, I better
understood of how it is our right and privilege to protect what is ours,
and make sure it is not corrupted.
Two sections of the course are offered each semester — fall, spring and summer — with
maximum enrollments for most sections set at 52 students.
One section each semester is offered as a traditional day class and most semesters the
second section is offered as an online class. Waitlists for the online class some
semesters are so long that the department is considering of expanding to a second
online section. Online sections are served through the department’s web page
(www.cerritos.edu/journalism) and students cover the same material and complete
essentially the same assignments as the traditional class. It is a highly structured
online class that requires students to submit lecture and homework assignments twice
a week. Both classes also include a First Amendment-related term paper assignment.
During summers, the traditional format class is offered as a six-week class, but the
online class is offered only as a nine-week class.
Lanette Johnson reported:
Since there was so much work due twice a week it made me
have to study before the test instead of studying the day of test so I
believe that I learned more from the online class than I would have
learned in the traditional JOUR 100 class.
The online version of the class meets needs of both traditional Cerritos students and
non-traditional students -— those from other schools, those who work and cannot
attend regular classes, and single parents.
Darryl Linderman said:
JOUR 100 was my first experience with an online course. As a
full-time small business manager, my attendance in classes at Cerritos
College has been difficult, thus delaying my degree. [This] class pro-
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vided an opportunity to review materials, prepare for exams, and take
those exams at the irregular intervals my job provides me to do so. (I
was even able to complete and submit an assignment while on vacation
in Laughlin.) An online class is definitely more work, but in turn I
believe that those assignments helped improve my studies. The course
web site is well-managed, and I am more likely to turn to online
courses based on this experience.

The Department’s web site is located at www.cerritos.edu/journalism.

Students who complete the class are expected to be able to identify the mass media and
show some understanding of their development/history and generally how they operate,
and some understanding of current issues affecting media. In addition, they are
expected to show some understanding of legal issues and identify the five freedoms of
the First Amendment. The term paper assignment requires them to show application of
the First Amendment to current events.
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Grading is determined by the instructor, but typically includes a balance of
attendance/participation, test scores from multiple choice tests, completion of
homework assignments and the First Amendment project.
JOUR 100 — 5-Year Grade Distribution*
A

B

C

D

F

W

%SUC

% RTN

GPA

12.2%

25.3%

24.0%

5.0%

31.8%

28.1%

52.1

77.0

1.91

*Figures are averages based on annual reports compiled by the college Research and Development office.

The department is cognizant of and concerned with the high failure rate in the course.
This is a general education course and high standards are set. Many students enroll in
the course, but do poorly on the open-book/open-note tests and fail to complete even
simple homework assignments.
JOUR 101 – Beginning Newswriting and Reporting (3 units, lecture)
This course focuses on writing for the print media, with particular focus on the inverted
pyramid style of writing and use of the summary lead. Course assignments are
completely unrelated to the student newspaper so that a deliberate sequence learning
news story forms can be followed with all students. Compare the learning style of the
class to the two ways of learning to swim: One can take a swimming classes and follow
a structured format of learning the various stokes or one can jump into the deep end of
the pool and learn quickly to stay above water. Both methods have their advantages
and disadvantages. JOUR 101 uses the structured format while students enrolling in
student publications courses (i.e., JOUR 103 – Newspaper Article Writing) learn by
jumping in and learning whatever it takes to cover and write a live story.
Students complete assignments designed to teach them story organization and a variety
of writing options and mechanics. Application of Associated Press style to insure
consistency is stressed. Students also learn the values of working under deadline
pressure and rewriting stories that fail to meet adequate standards. Supplemental
materials, including written-out lectures, are available to students through the
department web site.
In addition to working on a variety of story types, students complete a major reporting
assignment in the form of a computer simulation called “City Council.” The award-
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winning simulation was written by the Journalism Department chair and is used by
numerous journalism programs around the country. It can be found at
www.rcameron.com/citycouncil. The program simulates covering a city council meeting
and requires students to write a complex story about a meeting at which several
newsworthy actions took place. The simulation requires students to put to work
virtually all aspects of newswriting covered in the class during the semester, from
gathering of information from a variety of sources, to synthesizing the information, to
actual story telling/writing.
One section of the class is offered each semester during the school year and the course
has been offered as an online option some semesters. Enrollment in the class has
solidified over the past seven years as not only journalism majors –or potential
majors—enroll, but broadcasting majors as well.
Students who complete the class are expected to judge the newsworthiness of a set of
facts and organize them into an inverted pyramid/summary lead story using correct
grammar, spelling and AP style. While the writing aspect is emphasized, the class also
involves the reporting/newsgathering aspect as well. Students also should display some
understanding of libel and other legal responsibilities and limitations.
JOUR 101 — 5-Year Grade Distribution*
A

B

C

D

F

W

%SUC

% RTN

GPA

28.9%

22.2%

21.1%

6.7%

20.6%

20.6%

62.5

82.5

2.49

*Figures are averages based on annual reports compiled by the college Research and Development office.

Grading is determined by the instructor, but typically is based on class writing
assignments, which include workbook assignments with pre-determined fact sets,
spelling and current events quizzes, real-life assignments under deadline pressure, and
computer simulations of newsgathering and newswriting exercises.
THE PUBLICATION COURSES
Sometimes it seems that the publication courses in the Journalism Department are the
tail that wags the dog. The three publications –the Talon Marks newspaper, the Talon
Marks Online, and to a lesser extent the Wings magazine—clearly are the most visible
part of the program to the rest of the campus.
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The Talon Marks newspaper and Talon Marks Online are produced by three classes
that create content and create the publication. Content is created by reporters in the
JOUR 103 – Newspaper Article Writing class and photographers/cartoonists in the
JOUR 105 – Newspaper Production class. The paper is designed by page designers in
the Newspaper Production class. And management of the whole process is done by
editors in the JOUR 50L – Editorial Board class. Wings magazine is produced by
writers, photographers, cartoonists and designers from these classes who also enroll in
JOUR 160L – College Magazine Production.
While the majority of community colleges in the state that produce student newspapers
use a 1950s model of one newspaper course for all students, the Cerritos program uses a
more modern model being adopted by an increasing number of programs of breaking up
the elements of the publication into separate courses that are marketed to different
groups of students. Students who love to write and tell stories can sign up for the
writing course, while photographers and desktop publishers who are more interested in
the visual aspects of journalism can enroll in the production course. Students who want
to learn both can enroll in both. The new model was introduced at Cerritos in 1997.
The student publications are run by students, who decide what stories to cover and
assign. The role of the instructor is to serve as a teacher and adviser, not as editor or
copyeditor of the paper. Not only are students in charge of deciding content, they are
responsible for creating and editing that content.
The faculty adviser who edits content, including correcting spelling and grammar
errors, risks serving as a government censor of the paper. It is a difficult position where
the teacher must provide training and then step back, while others in the college
community expect that he/she maintains some control of content, or at least make sure
that the paper is free from spelling, grammar, factual and other errors. Students,
however, have First Amendment rights to make errors and to learn from their errors.
General training is done before publication and specific critiquing of stories is done
after publication. General codes for advising of student publications emphasized by the
California Journalism Association of Community Colleges and enumerated in a code of
ethics for publications advisers by the national College Media Advisers Association are
followed. A copy of that code is attached as an appendix to this report. It states, in part:
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There should never be an instance where an adviser maximizes quality by
minimizing learning. Student media should always consist of student work.
Faculty, staff and other non-students who assume advisory roles with student
media must remain aware of their obligation to defend and teach without
censoring, editing, directing or producing.

While student editors each week catch and correct many errors in student writing, the
department recognizes that journalism students need additional training in proper use
of grammar and is proposing a new course in copyediting skills. A new JOUR 112Copyediting Skills course, if approved by the Curriculum Committee, would be offered
each semester starting Fall 2005.
Guiding day-to-day operation of the publications and providing some semester-tosemester consistency is a publications policy manual created and maintained by the
student editorial board. The manual was originally produced by students seven years
ago and is updated and amended as needed by current editors.
A copy of the manual is available upon request. It outlines the leadership structure for
the publications and dictates policies on the types of content appropriate for
publication. It also includes editor selection policies and defines editor roles. The editorin-chief is selected each semester by the faculty adviser from among qualified
candidates. Other editorial board positions are appointed by the editor-in-chief.
JOUR 103 – Newspaper Article Writing (2 units, lecture/lab)
This course is for the writers/reporters of the Talon Marks newspaper and Talon Marks
Online. While most of the content of the online product is simply ported over from the
print newspaper, over time it is becoming a news source of its own.
On a recent Friday the Cerritos campus was closed down. Students
and employees were sent home mid-morning because of a health and
safety hazard created when construction workers using a backhoe to
dig a hole in conjunction with the grading of land for the new math
science building accidentally breached a water main serving campus.
It seems that maps provided the contractor by the college were out of
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date and did not indicate the location of the water main in the correct
area.
This was big news, but it happened on a Friday and the weekly
Talon Marks is published on Wednesdays. By the time the story could
be told to the campus, the water main would be repaired and life
would be back to normal.
Features editor Janine Torres was one of the students sent home
that morning. While there were no journalism classes on Friday, she
and other journalism students were putting in extra time in the journalism lab in AC 42 preparing a feature story presentation for the next
week’s edition of the paper. It is common for newspaper staff members
to be working during non-class times, so dedicated to the paper that
they are. Torres recognized the value of this story. Classes were being
cancelled and people did not know why. Before she left campus she
scurried about interviewing construction workers and campus maintenance employees to find out what was going on. She went home and
wrote the story and posted it on the Talon Marks web site at
www.talonmarks.com. “Subscribers” to the online edition received a
special e-mail from the web site indicating that a major story had been
added to the current online edition. Within 24 hours the story had
become the most read story ever posted on the Talon Marks web site
(the site tracks those kinds of statistics). The online version was still
attracting readers days later when the print edition of the Talon
Marks caught up.
Students enrolled in this course may not have already taken the JOUR 101 course, so
they are given on-the-job training. Student editors assign the stories and edit them for
publication as they come in. The course is offered both semesters during the regular
school year and has seen growth from as few as five or six three years ago to as many as
25-plus in more recent semesters, despite an official maximum enrollment size of 20.
The Curriculum Committee has approved the course as repeatable for a maximum of
eight units. Students develop new skills and reinforce learned skills each semester.
Students who complete this course write a variety of stories, from straight news stories,
feature stories or sports stories to opinion stories that may include editorials, columns
or reviews. They are expected to determine appropriate sources for stories, gather
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information from/interview those sources, synthesize the material gathered and write
stories for dissemination. Many of these stories must be prepared under the deadline
pressure of a weekly print edition or the daily pressure of an online publication for
breaking news stories. The stories are then submitted for publication and posted to the
talonmarks.com web site for editor review and approval.
JOUR 103 — 5-Year Grade Distribution*
A

B

C

D

F

W

%SUC

% RTN

GPA

40.2%

29.3%

20.7%

4.3%

5.4%

29.3%

68.8

75.5

2.94

*Figures are averages based on annual reports compiled by the college Research and Development office.

Grading is determined by the instructor, but typically includes a balance of quantity
and quality of story assignments completed and participation in regular critiques of the
newspaper.
JOUR 105 – Newspaper Production (2 units, lecture/lab)
This course more closely matches the model of all students in one class used by many
colleges around the state. It brings together photographers, cartoonists and page
designers. The photographers and cartoonists create content while the page designers
take that content and the written content from JOUR 103 and put the paper together.
Most of this design work is done under deadline pressure in a day-long production
session on Tuesdays. The completed paper is shipped electronically to a commercial
printer Tuesday nights, is printed over night and is delivered to the school Wednesday
mornings. While page designers are busy putting the print edition together, the online
editor and his/her helpers are busy editing stories posted to the web site and uploading
photos to be attached to stories. Most weeks the weekly online version of the paper is
published Tuesday night or Wednesday morning to coincide with the print edition.
This course also is offered both semesters during the regular school year and
enrollments cap out at the maximum class size of 15, though some semesters as many
as 20 students start the class. The course is repeatable for a maximum of eight units.
Photographers are given photo assignments by the student editors. They shoot their
assignments with digital cameras –the program has retired its traditional darkroom—
and images are pre-pressed for publication and for online presentation. Photographers
are expected to learn the news values used in telling a story with photos, gather
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information for cutlines that they must write, and pre-press their own photos for
possible color printing, for black and white printing and for online. They work with
editors to choose appropriate images for publication.
Cartoonists/illustrators work with page editors to develop ideas for artwork, create the
artwork and prepare it for digital use in both the print editions and online editions.
This may involve drawing art on computer or scanning images drawn on paper. They
are expected to understand the stories or editorials they are illustrating and to develop
appropriate images, sometimes on deadline. Over time they are expected to improve
their image choices as well as their drawing skills.
Page designers receive instruction from page editors on which stories and photos are to
appear on a page and generally in what order. Then they use page layout software to
design attractive page designs. Students are expected to learn journalism conventions
of story weight and design, headline writing and picture/story placement. They are
evaluated on their ability to start with a blank page and create a coherent, pleasing
design following general instructions from the page editors.
JOUR 105 — 5-Year Grade Distribution*
A

B

C

D

F

W

%SUC

% RTN

GPA

62.6%

20.9%

11.0%

2.2%

3.3%

18.7%

81.8

85.9

3.43

*Figures are averages based on annual reports compiled by the college Research and Development office.

Grading is determined by the instructor. Photographers and artists are graded on
quality and quantity of photographic/art assignments completed for each issue, Page
designers are graded on completion of page design assignments.
JOUR 50L – Editorial Board (1 unit, lab)
Providing leadership and management for the Talon Marks newspaper and Talon
Marks Online are the student editors enrolled in JOUR 50L. Aside from the major task
of determining content, making assignments and editing content, the editors are also
responsible for maintenance of the newspaper operating policy. Student editors
maintain contact throughout the week with both reporters and photographers, who may
be working on the same assignment, but are enrolled in different classes, to insure that
assignments are completed on time. New students to the paper, especially, must adjust
to the pace of completing assignments under the pressure of weekly publication.
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The Executive Editorial Board, a subset of the editors, meets weekly to decide editorial
topics. The entire board meets weekly to discuss more general decisions for the paper
and the policy.
The course is offered both semesters during the regular school year. Enrollment is
limited to those selected as editors of the paper. Meetings are scheduled on an arranged
basis to meet the schedules of those actually selected as editors that semester. The
course is repeatable for a maximum of four units.
Students who complete this course are expected to develop appropriate assignments,
communicate assignments to reporters and writers, and, to varying degrees, learn to
edit assignments. In addition, they develop leadership skills as they lead teams and
learn to view the big picture of the publication.
JOUR 50L — 5-Year Grade Distribution*
A

B

C

D

F

W

%SUC

% RTN

GPA

64.5%

9.2%

10.5%

2.6%

2.6%

10.5%

82.3

89.8

3.46

*Figures are averages based on annual reports compiled by the college Research and Development office.

Grading is determined by the instructor, but typically includes a balance of leadership
skills demonstrated during the production of the newspaper and participation in
Editorial Board meetings, where editorial and operational policy are developed.
JOUR 160L – Magazine Production (1 unit, lecture)
This course offers study and practical experience in planning content and layout, and in
writing and editing of the college magazine, Wings. It represents a change since the last
program review when the magazine class was run as a stand-alone class that had a
hard time getting an adequate staff. It is now an add-on to the newspaper classes and is
offered once a year, usually in the spring semester. Students enrolled in the class must
also be enrolled in either JOUR 103 or JOUR 105. Its composition most closely
resembles the all-in-one model for a student publication as it includes writers,
photographers, artists and page designers. Production of the college magazine is above
an beyond the production of the student newspaper.
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Students who complete this course are expected either to apply writing skills learned in
JOUR 103 to the longer feature magazine article format, the photo or art skills learned
in JOUR 105 to magazine format, or the design skills from the JOUR 105 class to multipage, single-story-to-a-page magazine format.
The structure of this class is still under review. While it is intended to be a student
First Amendment publication, the high cost of the product, which is produced only once
a year, may require more faculty involvement in the production process. Students don’t
have a second shot to learn from mistakes made in the first shot. And because of the
low TUs involved in the class, the department is exploring the idea of a coalition of
instructors who volunteer as advisers. This coalition of advisers may come from
journalism, art and design, photography and even the English department. Enrollment
eligibility may be opened up as well. To remain eligible for student competitions with
the Journalism Association of Community Colleges, however, it must remain a student
effort and avoid becoming a literary magazine.
JOUR 104 – Summer Newspaper Article Writing (1 unit, lecture/lab)
and JOUR 106 – talonmarks.com (1 unit, lecture/lab)
In the late 1990s summer versions of JOUR 103 and JOUR 105 were created so that a
summer edition of the Talon Marks could be published. It was clear that summer
experience was not equivalent to the semester-long experience, so abbreviated versions
of the classes were created. As it turned out, this did not meet the needs of the
department. Insufficient finances and insufficient enrollments needed to put out a
meaningful version of the Talon Marks were unavailable. The addition of the Talon
Marks Online publication, however, gave summer students a viable opportunity to
write stories and have them published. In 2004, the JOUR 106 class was rewritten to
serve the department’s need and renamed as talonmarks.com. JOUR 104 is slated for
deletion.
Students in talonmarks.com develop story ideas, research stories, write them and post
them to the talonmarks.com web site. The course also is open to photographers, who
shoot assignments and pre-press the photos for web presentation and post them.
Students are expected to learn news values and prepare assignments that tell stories of
what is happening at Cerritos or of interest to students and faculty in their off campus
roles. These stories may include video stories.

2004 Journalism Program Review

Page -- 16

Enrollments are low and the course is offered as a voided course to accommodate
students –often from other colleges—as one of the only summer journalism writing
courses in the area. The course is repeatable for a maximum of four units.
JOUR 170 – Broadcast News (1 unit, lecture/lab)
This nine-week course focuses on broadcast news writing and production techniques
using the college radio station, WPMD, as a practical laboratory. Students develop and
research story ideas for regular news story broadcasts on WPMD. Newswriting and
reporting broadcast are emphasized, along with ethics and legal aspects of
communication.
Students who complete this course are expected to learn the newsworthiness of story
ideas, gather information for stories and write them in broadcast news style. Then they
actually record the stories for broadcast. The course is repeatable for a maximum of
four units.
Enrollments in this course have been low and the course is usually voided with another
course to meet student needs. It is not offered every semester, but with the merger of
the journalism and radio programs is expected to be offered on a more regular basis.
OTHER JOURNALISM COURSES
JOUR 110 – Principles of Public Relations (3 units, lecture)
This class explores the basic theories and principles of communicating information and
concepts. Emphasis is on techniques and methods, with attention given to identifying
audiences, using public relations tools, planning public relations programs and
campaigns, promoting favorable relations with various segments of the public, and
dealing with problem solving. The effective use of public information, publicity and
advertising is covered.
This course is crucial to the public relations certificate program; Cerritos is one of the
few community colleges in the state with such a certificate. And while public relations
is a rapidly growing, high paying field, the department has had a hard time generating
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adequate enrollments for the class. Yet, student surveys show public relations as an
area of journalism they would like to study. The course is offered only once every two
years, and even then has had to be cancelled some semesters for lack of enrollment.
Contributing to the problems with this class is that most four-year universities offer
this course as an upper division course, even though about a quarter of the community
college programs in the state offer it as a lower division course, including one or two in
the area. Students who complete the course at the community college level may end up
repeating the course as an upper-division course if they pursue a bachelor’s degree.
JOUR 111 – Introduction to Newsletters (1 unit, lecture)
This course focuses on the preparation of content for newsletters of all professions and
special interests. Students discuss news values in selecting and writing content, writing
and editing techniques, and careers in newsletter journalism.
It was designed to be offered as a learning community partner class with art and
design. It has been scheduled twice, but both times the learning communities combo
was cancelled for lack of enrollment. This course was to concentrate on preparation and
editing of content, while the art and design class was to concentrate on the design and
production of the newsletter. That class requires a number of lab hours, so the learning
community combo requires a substantial commitment for the student. It is a worthy
course and should draw a good enrollment if marketed properly.
JOUR 120 – Internet for Journalists (2 units, lecture)
This course provides a basic introduction to resources found on the Internet and the
World Wide Web. Students access the Internet to research trends in media use of the
World Wide Web and learn to create online news and journalistic web pages. This
course is repeatable for a maximum of eight units.
More and more community college journalism programs are beginning to offer courses
similar to this one. Enrollments, however, have been low and the course has had to be
offered as a voided class when offered. It is not offered every semester.
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JOUR 130 – Photojournalism (3 units, lecture)
This class deals with the photographer as a journalist, focusing on theory and practice
in the press and publications photography, with an emphasis on using the camera as a
reporting and communications tool.
The department has been working hard to make this a regular, sustainable course. It
listened to photography students, who argued that they did not know to look under
journalism for a photography-related course. As a result the course is now cross-listed
as PHOT 130; students can sign up for the class either as a photo class or a journalism
class. Also, the class was scheduled in a prime time slot. The department has had a
hard time finding qualified adjunct faculty to teach this class during that prime-time
slot, but the class has been successful in drawing adequate enrollment twice in the last
two years. The course is also a high-cost class for students, who must have access to
their own cameras –preferably digital—lenses and other peripherals.
Students who complete this course are expected to learn how to develop a news story
using photos. They produce photos with correct composition and tonal values for
storytelling, as opposed to an art approach to photography.
Starting in Fall 2004, the department hopes to generate a photojournalism magazine
showcasing student work as a means of giving the course added visibility.
JOUR 171 – Occupational Work Experience in Journalism (1 unit, lecture)
Work experience provides students the opportunity to apply skills and knowledge
learned in the classroom to related experiences on the job. The aim of this course is to
assist students in expanding specific job skills and replaces Directed Studies for those
students working on media-related internships. The occupational work experience class
is designed to give the student a more coordinated internship/education experience than
most Directed Studies experiences.
A number of students have expressed interest in this course, as many internships
available to community college students require college credit in lieu of wages. Directed
Studies has been used in the past to meet students’ needs, but occupational work study
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is more appropriate and satisfies state and federal vocational education requirements
better.
The course is applicable to the journalism degree and certificates and is repeatable for a
maximum of four units.
JOUR 201 – Advanced Reporting and Editing (3 units, lecture)
This course covers advanced theory and practice in newswriting with an emphasis on
handling of news, editing complex stories, copy reading, headline writing, opinion
writing, news release writing, sports feature writing, and news for World Wide Web
presentation. It is essentially a second-level course to the JOUR 101 course.
This course has not been offered at Cerritos College for at least 10 years, but remains
on the books as it is one of four lower division courses that can be applied to the
journalism major at many California State University campuses, though few
community college programs offer it any more. The other courses are the JOUR 100 and
JOUR 101 courses. Some CSU programs also accept a beginning photo or the
photojournalism course as a lower division major elective. In the meantime, JOUR 201
is reviewed and updated by the department on a regular basis in anticipation that the
course may be offered again.
Should the program continue to grow, there is a chance that this course could be offered
again.
JOUR 220 – Feature Article Writing (3 units, lecture)
This course covers non-fiction writing for newspapers and magazines, including a study
of story types, sources, methods and markets. Individualized styles and approaches are
studied.
This course has not been offered at Cerritos College for at least 10 years. However,
community colleges who still offer the course are finding it a popular course and it
serves as potential growth area for the Cerritos program.
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DEGREES AND CERTIFICATES
Few Cerritos College students complete journalism degrees or certificates, though
serious journalism majors often transfer just a few units shy of the AA degree. Cerritos
offers a transfer program compatible with California State University
Journalism/Communication/Mass Communication programs.
As of Fall 2003 —the latest figures available— 61 Cerritos students had declared
themselves as journalism transfer majors, but only 18 had indicated a goal of an
associate degree in journalism. Two had declared a goal of earning the department’s
photojournalism certificate and 19 the department’s public relations certificate. In the
five-year period of 1998-99 through 2002-03 only three associate degrees were awarded,
and no certificates.
Students often report being counseled to complete general education requirements
before taking basic journalism transfer courses, much less being counseled to enroll in
publication courses that count only as elective transfer credit.
One day this fall Sunem Rivas was in tears. She really did not want to
go to a community college out of high school. But while her grades
were good enough for acceptance to California State University, she
couldn’t afford the tuition. So she “settled” for a community college for
her first two years of study. She was determined that if she did, she
wanted an associate degree in journalism to show for it. She told this
to the three Cerritos counselors she saw. None of the counselors showed
her the Cerritos Journalism AA degree requirements; they only showed
her the journalism transfer requirements. One counselor kept encouraging her to think about a law degree –a graduate degree—and not
worry about what she majored in at Cerritos. A semester-and-a-half
short of her two-year stay at Cerritos she sat in the journalism department chair’s office in tears after finding out there was no way she
could earn an associate degree in journalism before her planned
transfer date. She had missed opportunities to take classes she did not
even know she needed because her counselors failed to tell her she
needed them. She’ll earn a general associate degree, just not one in
journalism, her chosen major.

2004 Journalism Program Review

Page -- 21

The Fine Arts and Communications Division department chairs hope to develop a
program during the 2004-05 school year to improve communication with counselors.
While California State University programs do not offer a lower-division equivalent to
the publication courses, most would be the first to say that their programs would face
major problems with their publications were it not for the experienced community
college transfer students. This theme is echoed repeatedly at joint meetings of the
university faculty and community college faculty at Journalism Association of
Community College conferences. Common lower division preparation includes the
JOUR 100 – Media and Society course (CAN JOUR 4) and JOUR 101 – Beginning
Newswriting and Reporting (CAN JOUR 2).
In addition, California State University, Fullerton, will accept JOUR 201 – Advanced
Reporting and Editing and PHOT 100 – Introductory Photography. Broadcast majors
may transfer TH 258 – Writing for Movies and Television.
CSUF also is working with area broadcasting programs to accept additional courses.
California State University, Long Beach, also accepts SPCH 271 – Voice and
Articulation for the Broadcast Journalism Concentration in the Journalism Major.
There are no undergraduate journalism major programs at University of California
campuses.
Journalism Associate Degree
The Cerritos College Associate of Arts Degree in Journalism (140) requires a total of 29
units, including 19 core units and 10 department requirement units. The degree
requirements have been updated since the last program review, but are due for a new
review.
•

Core Requirements (19 units)
o

JOUR 100 — Mass Media and Society (3)

o

JOUR 101 — Beginning Newswriting and Reporting (3)

o

JOUR 103 — Newspaper Article Writing (2)
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o

JOUR 105 — Newspaper Production (2)

o

JOUR 130 — Photojournalism (3)

o

ART 188 — Design for Desktop Publishing (3)

o

CIS 121 — Introduction to Internet (3)

o

CIS 205 — Programming in HTML for the World Wide Web (1.5)

Department Requirements (10 units)
o

JOUR 110 — Principles of Public Relations (3)

o

JOUR 298 — Directed Studies in Journalism (1)

o

Or

o

JOUR 50L — Editorial Board (1)

o

Plus a minimum of five units in additional Journalism courses

Certificate of Achievement — Journalism (140)
The certificate of journalism is designed for the student who wishes to major in
journalism, but not complete the associate degree, or for the student who already holds
another degree, but wants to build a specialty in journalism. The 38-unit certificate
requires the same core and department requirements of the degree, plus an additional
nine certificate requirements.
The certificate requirements are due for review.
•

Required courses for the certificate
o

BA 109 — Marketing (3)

Or

•

o

BA 110 — Advertising

o

JOUR 299 — Directed Studies (should be an internship) (1)

Certificate Electives
o

PHOT 110 — Digital Imaging (3)

Or
o

ART 192 — Photoshop/Digital Imaging (3)

o

TH 152 — Introduction to Broadcasting (3)

o

ART 194 — Multimedia Design (3)

o

ENGL 155 — Technical Writing (3)
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PHOT 100 — Introduction to Photography (3)

o

POL 101 — American Political Institutions (3)

o

SPCH 160 — Parliamentary Procedure (1)
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Certificate of Achievement – Public Relations 147
The certificate of public relations is designed for the student who wishes to major in
public relations, but not complete the associate degree, or for the student who already
holds another degree, but wants to build a specialty in journalism. The 38-unit
certificate requires the same core and department requirements of the degree, plus an
additional nine certificate requirements.
The certificate requirements are due for review.
•

Required courses
o

BA 109 — Marketing (3)

Or

•

o

BA 110 — Advertising

o

JOUR 299 — Directed Studies (should be an internship) (1)

Certificate Electives
o

PHOT 110 — Digital Imaging (3)

Or
o

ART 192 — Photoshop/Digital Imaging (3)

o

TH 152 — Introduction to Broadcasting (3)

o

ART 194 — Multimedia Design (3)

o

ENGL 155 — Technical Writing (3)

o

PHOT 100 — Introduction to Photography (3)

o

SPCH 160 — Parliamentary Procedure (1)

OTHER CERTIFICATES
In addition to the two major certificate programs, the Department offers mini
certificates of achievement (less than 18 units) for students who are seeking a focus in
their pursuit of a journalism major. The certificates are available for Broadcast
Journalism, Online Journalism and Photojournalism.
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The department is currently reviewing the Broadcast Journalism certificate and
changing it to complement a news Radio-TV certificate. The two certificates combined
will prepare the student to complete a degree in Radio, Television and Motion Pictures.
The department also hopes to develop the Online Journalism certificate into a more
extensive vocational certificate.
Certificate of Achievement — Broadcast Journalism (141)
The 17-unit certificate helps the student focus on the study of and preparation for entry
level employment in the growing filed of broadcast news at radio stations and television
stations, and in online journalism ventures.
•

•

Broadcast Journalism Certificate Requirements
o

JOUR 100 — Mass Media and Society (3)

o

JOUR 101 — Beginning Newswriting and Reporting (3)

o

JOUR 170 — Broadcast News (1)

o

TH 152 — Introduction to Broadcasting (3)

o

TH 155 — Radio Production

Plus four units from the following:
o

JOUR 120 — Internet for Journalists (2)

o

JOUR 170 — Broadcast News (1)*

o

SPCH 100 — Fundamentals of Oral Communication (3)

o

SPCH 140 — Oral Interpretation of Literature (3)

o

SPCH 240 — Oral Interpretation — Reader’s Theater

o

TH 108 — Improvisation for Theater (3)

o

TH 117 — Stand-Up Comedy (3)

* May be repeated; a maximum of two units may be applied.
Certificate of Achievement – Online Journalism (142)
The 17-unit certificate helps the student focus on the study of and preparation for entry
level employment in the growing field of online journalism. The certificate should be
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particularly helpful to those who will be helping small publications start online news
ventures.
•

Online Journalism certificate Requirements
o

JOUR 100 — Mass Media and Society (3)

o

JOUR 101 — Beginning Newswriting and Reporting (3)

o

JOUR 120 — Internet for Journalists (2)

o

PHOT 110 — Introduction to Digital Imaging (3)

Or
o
•

ART 192 — Photoshop/Digital Imaging (3)

Plus one unit from the following:
o

JOUR 298 — Directed Studies

Or
o
•

JOUR 50L — Editorial Board

Plus two units from the following:
o

JOUR 103 — Newspaper Article Writing (2)

Or
o
•

JOUR 105 — Newspaper Production (2)

And three units from the following:
o

ART 196 — Introduction to Designing Web Graphics (3)

o

CIS 205 — Programming HTML for the World Wide Web (1.5)

o

CIS 120 — Web Design with Microsoft Front Page (1.5)

o

PHOT 112 — Intermediate Digital Photograph (3)

Certificate of Achievement — Photojournalism (143)
The 17-unit certificate helps the student focus on the study of and preparation for entry
level employment in the field of photojournalism. The certificate should be particularly
helpful for those looking for employment at newspapers, magazines, corporate and
government public relations departments and online journalism ventures.
•

Photojournalism Certificate Requirements
o

JOUR 130 — Photojournalism (3)
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o

PHOT 100 — Introduction to Photography (3)

o

PHOT 110 — Introduction to Digital Photography (3)
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Plus three units from the following:
o

BA 100 — Fundamentals of Business (3)

Or
o
•

BUSA 100 — Introduction to Accounting (3)

Plus five units from the following:
o

JOUR 105 — Newspaper Production (2)*

o

JOUR 160L — College Magazine Production (1)**

o

JOUR 298 — Directed Studies (maximum of 1 unit) (1)

o

JOUR 299 — Directed Studies (internship) (2)

o

BA 110 — Advertising (3)

* May be repeated; a maximum of 4 units may be applied
**May be repeated; a maximum of 2 units may be applied

THE STUDENT PUBLICATIONS
The department produces three student publications, and may produce a fourth
starting with the 2004-05 school year. These include:
• The weekly Talon Marks newspaper,
• The Talon Marks online version, and
• The annual Wings magazine.
The Talon Marks is a weekly newspaper published Wednesdays during the school year,
except on weeks that contain Monday or major holidays. Students create content and
design pages using industry-standard software: primarily Microsoft Word, Adobe
Photoshop, and QuarkXPress. Completed pages are shipped electronically to a
commercial printer who delivers the finished product to campus the next morning for
distribution. The department maintains agreements with major advertising firms that
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specialize in placing national advertising in college publications and accepts other local
advertising. Advertising rates are commensurate with other college publications with
similar circulation. Approximately 4,000 copies of each issue is distributed to more than
two dozen distribution points on campus. The newspaper is funded from ASCC
allocations and advertising profits.
Talon Marks Online is a web-based publication published in conjunction with the print
edition, though it may be updated more frequently or published independently during
non-print weeks as needed and may contain original and exclusive content. The
department maintains an agreement with College Publisher, a commercial company in
Boston specializing in working with college newspapers, for a content management web
design tool. Content is stored on College Publisher web servers. The simple-to-learn tool
allows all reporters and photographers involved with the publication to post articles
and photos from both on and off campus. Editors have additional privileges to authorize
activation of articles and photos or activation of new editions. The tool is made
available to Cerritos College at no cost in exchange for promotional advertising in the
print edition and national advertising placement on the web site; the college is free to
sell local advertising spots online. Readers of the online publication must “subscribe” to
the site. Subscribers receive e-mail notices when the web site receives a major update.
Subscriptions are free and only aggregate information from subscriptions is available to
the company and advertisers. E-mail addresses and other individual subscriber
information is protected. The department heavily promotes the web site and currently
has more than 2200 subscribers; it has as a goal to eclipse the distribution number of
the print edition by 2006. College Publisher also provides advertising-free web space
and use of the content management tool for the department’s web site.
Wings Magazine is an annual publication produced at the end of the spring semester.
Content is created and pages are designed by students. Pages are electronically shipped
to a commercial printer who returns the completed product approximately two weeks
later. The magazine is funded from advertising profits of the Talon Marks newspaper,
some in-magazine advertising and ASSC allocations.
A second magazine showcasing the works of photojournalism students is planned for
the Fall 2004 semester. Work will be created by students in the photojournalism class.
Pages will either be designed by students or department personnel and shipped
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electronically to a commercial printer for printing. The magazine will be funded from
advertising profits of the Talon Marks newspaper and some in-magazine advertising.
OTHER ACTIVITIES
In addition to the formation of new department during the 2004-05 year, the
department maintains partnerships with other departments and organizations to
enhance the student experience.
•

The department co-lists the JOUR 130 course with the Photography
Department and has worked with the art and design program to create a
learning communities class. It has worked with both programs to sponsor
guest lecturers for students. In Fall 2002, the department invited noted
newspaper design guru Tim Harrower, author of the “Newspaper Designer’s
Handbook” used by the Newspaper Production students, to conduct a
classroom workshop and an open lecture in the evening. In Spring 2003, the
department co-sponsored a professional photojournalist for an evening
presentation displaying a series of photos he took in Afghanistan prior to the
United States invasion.

•

In 2003 the department joined with the radio and film programs to start a
twice-annual Media Awards night to honor students.

•

The department each year sponsors a tabloid insert in the Talon Marks to
aid Senior Preview Day and the department participates in other campus
recruiting events, including Senior Preview Day, Club Information Days,
Turkey Trot and other school-sponsored career events.

•

Two of the department’s courses — JOUR 100 and JOUR 101 — offer
Scholars Honors Program credit for students.

•

Journalism students participate in journalism education programs presented
by the Los Angeles Times. In 2003, Talon Marks editor Sonia Saenz was one
of 40 students from community and four-year colleges in the Times’ fivecounty service area to be selected for participation in an intensive two-week
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Saturdays at the Times program. In 2004 Alicia Warner was accepted into
the program representing Cerritos College.
•

The department worked with the Student Services Committee to initiate a
partnership with AdCamp, Inc. to acquire five standalone advertising news
stands for distribution of the print Talon Marks. AdCamp places advertising
on two sides of the stands and pays the school a monthly fee for each stand.
The stands were acquired at no cost to the district.

•

The department has a Journalism Club as part of the Associated Students of
Cerritos College student activities program and has used that vehicle to
participate in such college activities as Homecoming, Hoe Down Days,
Turkey Trot and Club Information Days. The club/department has cosponsored journalism conferences on campus with the California Chicano
News Media Association, the Southern California Journalism Education
Association and the California Newspaper Publishers Association.

•

Through JACC and its statewide journalism faculty listserve and web site,
the Cerritos program is part of a virtual statewide journalism department
where faculty can share common concerns, problems and solutions on a daily
basis.

•

Fall 2004 Talon Marks editor Hersson Preciado was elected by Southern
California students to serve as SoCal student president of the Journalism
Association of Colleges for the 2004-05 school year. As such, he represents
students on the organization’s executive board. Journalism department chair
has a served in a variety of positions in JACC for nearly 25 years and was
honored in 2003 with the organization’s first-ever lifetime achievement
award.

•

The department chair routinely meets with other area journalism faculty
about every six weeks to discuss common issues relating to journalism
education.

•

And the department annually participates in a series of regional and
statewide journalism conferences for students and faculty sponsored by the
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Journalism Association of Community Colleges. It is a member of JACC, the
California Newspaper Publisher’s Association and the California First
Amendment Coalition. The department chair is also a member of the
national Community College Journalism Association and College Media
Advisers associations.
Through these and other media programs, such as the Student Press Law Center and
the California First Amendment Coalition, the students involved with the department’s
publications have access to other resources, such as legal advice and counsel.
In March 2003 Talon Marks reporter Chris Herring got a tip that
the college food court was being closed by the County Health Department. He grabbed photographer Dominick Ulloa and they rushed
over to the student center. A county health inspector was busy posting
closure signs. She wouldn’t answer any of Herring’s questions and
ordered Ulloa to stop taking pictures of her, even though he was in a
public area and was not physically interfering with her work. He
refused.
Twenty minutes later the health inspector showed up at the Talon
Marks newsroom and issued both Ulloa and the Talon Marks faculty
adviser summons citations for a hearing at the County Health
Department offices the next day where the department would decide
whether to officially cite the two for interference with the duties of a
public health inspector –never mind that the faculty adviser was no
where near the student center at the time and that the photographer
had the Constitutional right to shoot photos from a public place.
Ulloa contacted the Student Press Law Center in Washington, D.C.
Within a hour the center had faxed a letter from a media law attorney
to the health inspector and her supervisor pointing out the student’s
rights. Meanwhile the California Newspaper Publisher’s Association
and the California First Amendment Coalition were busy arranging
for volunteer counsel for the two should they officially be cited. A notice
of the summons was sent out on a listserve maintained by the
Journalism Association of Community Colleges and, as a result,
contacts from the CSU, Long Beach and CSU, Fullerton journalism
programs were contacting the Long Beach Press Telegram and Los
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Angeles Times to publicize the violation of student rights should the
health department proceed with charges. Within three hours of the
summons being presented, the health inspector’s supervisor, armed
with the fax and calls informing her of pending publicity, revoked the
summons and declared that no interference had taken place.

II. Learning Objectives of the Program
The department uses a number of measures to evaluate its outcomes. Among them are:
•

Comparisons of grade distribution, success rates and retention rates with
other units of the college community;

•

Completion of degrees and certificates offered by the program;

•

Comparisons of program size and offerings with other California community
college journalism programs; and

•

Surveys of current students.

As the college moves to learning outcome-based accreditation standards, the
department is beginning to identify learning outcomes for various courses and the
program as a whole. Curriculum is reviewed and updated on a continuing basis.
The program emphasizes SCANS skills in its teaching methodologies. In addition to
written and visual communications skills, other skills and outcomes students learn in
the program include:
•

An understanding and appreciation of the roles of the various mass media,
including their histories, operation and current issues;

•

An understanding and appreciation of legal and ethical issues and
responsibilities of the mass media —including in the areas of libel, privacy,
copyright, pornography/decency, and freedom of information— especially as
they apply to the student press;

•

Computer technology related to the production of student publications;

•

News values and news story organization;

•

News story telling and preparation for different media formats (newspaper
print, magazine print, online/web journalism and broadcast);
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Greater command of journalistic writing, including improved command of
grammar and technical skills;

•

Critical assessment and organization of information to variety of audiences;

•

Time management and working under deadline pressure;

•

Management of resources and leadership in team situations;

•

News gathering strategies through interviews with live sources, database
searches, review of other printed materials and exploration of Internet web
sites;

GRADE DISTRIBUTION, SUCCESS RATES AND RETENTION RATES
For the purposes of this study, grade distribution, success rates and retention rates of
students over five-year period ending with Spring 2003 were reviewed. Only the courses
offered on a continuing basis over multiple semesters were included in calculations.
These courses included JOUR 100 – Mass Media and Society, JOUR 101 – Beginning
Newswriting and Reporting, JOUR 103 – Newspaper Article Writing, JOUR 105 –
Newspaper Production, and JOUR 50L – Editorial Board. Other courses, such as JOUR
130 – Photojournalism, JOUR 110 – Introduction to Public Relations Principles, and
Journalism 104 – Summer Newspaper Article Writing, were not offered on a regular
enough basis to be statistically significant for comparison .
The chart below shows the results of these comparisons. The college’s overall success
rate of students during the five-year period averaged at 71.0 percent while the
department rated just under that rate at 69.5 percent. Success rates for the department
were highest in the JOUR 50L classes (82.3 percent) and the JOUR 105 classes (81.8
percent) and lowest in the two basic courses of JOUR 100 (52.1 percent) and JOUR 101
(62.5 percent).
Overall retention rates in the courses examined were slightly better than the college
average of 81 percent. The department’s retention rate was 82.1 percent with the
highest retention in the JOUR 50L (89.8 percent), JOUR 105 (85.9 percent) and JOUR
101 (82.5 percent).
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DEPT 5-YEAR AVERAGES*
A

B

C

D

F

W

% SUC

% RTN

GPA

41.7%

21.4%

17.4%

4.2%

12.7%

21.4%

69.5

82.1

2.15

BASIC COURSES*
J 100

12.2%

25.3%

24.0%

5.0%

31.8%

28.1%

69.5

82.1

2.15

J 101

28.9%

22.2%

21.1%

6.7%

6.7%

20.6%

62.5

82.5

2.49

NEWSPAPER COURSES*
J 103

40.2%

29.3%

20.7%

4.3%

5.4%

29.3%

68.8

75.5

2.94

J 105

62.6%

20.9%

11.0%

2.2%

3.3%

18.7%

81.8

85.9

3.43

J 50L

64.5%

9.2%

10.5%

2.6%

2.6%

10.5%

82.3

89.8

3.46

15.4%

5.3%

8.2%

21.4%

71.0

81.9

COLLEGE AVERAGES*
25.8%

20.9%

*Figures are averages based on annual reports compiled by the college Research and Development office.

The department tends to issue more A grades (41.7 percent) than the college as a whole
does (25.8 percent). It issues only slightly more B grades (21.4 percent) than the college
(20.9 percent), slightly more C grades (17.4 percent), and more F grades (12.7 percent)
than the college (8.2 percent). While these numbers may look like they don’t add up
properly, especially with the difference between A grades, it should be noted that the
department issues virtually no CR or NC grades while the college does.
Withdrawl rates, as would be suggested by the close retention rates, are virtually
identical at 21.4 percent, or about a fifth of all students.
In addition, the number of TUs utilized by the department and the resulting Weekly
Student Contact Hours per Full Time Equivalent Instructor (WSCH/FTIE) were
examined and compared with the figures for the Fine Arts and Communication
Division.
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TU REPORT*
Fall

Spring

Summer

2003-04

15.5

15.5

6

2002-03

15.5

17.3

6

2001-02

15.5

20.8

6

2000-01

20.8

17.5

6

1999-00

20.8

17.8

3

5-YEAR AVG

Fall

Spring

Summer

17.6

17.8

5.4

Overall -

13.6

*Figures are averages based on annual reports compiled by the college Research and Development office.

The department uses an average of 17.6 TUs each fall and 17.8 each spring. But in
recent cutback years the department uses approximately 15.5. In addition, the
newspaper adviser receives 3.0 TUs release time each semester during the regular
school year for advising.
FTES/TU 1998-99 to 2003-04*
98-99

99-00

00-01

01-02

02-03

03-04

Change
99-00 to 03-04

College

1.08

1.06

1.06

1.10

1.17

1.20

13.2%

Division

1.09

1.06

1.02

1.03

1.14

1.17

10.4%

Department

0.82

0.56

0.64

0.72

0.92

1.14

103.6%

*Figures are averages based on annual reports compiled by the college Research and Development office.

The department has made a dramatic improvement in its FTES/TU ratio since 1998-99.
Well below the college average in 1998-99, it saw an even bigger gap in 1999-2000. But
a steady climb since then has brought its ratio much closer to the division and college
averages in 2003-04. This greater efficiency was accomplished by reducing class
sections and increasing enrollments in remaining sections, especially newspaper
sections, through vigorous recruiting. The addition of an online section of the mass
media class section also increased department enrollments.
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WSCH/FTIE averages (Journalism)*
Fall

Spring

Summer

2003-04

461

520

--

2002-03

402

385

540

2001-02

316

270

523

2000-01

260

203

290

1999-00

260

290

191

5-YEAR AVG

Fall

Spring

Summer

339.8

351.6

386.0

Overall -

357.2

WSCH/FTIE averages (FAC Division)*
Fall

Spring

Summer

2003-04

516

518

--

2002-03

482

474

592

2001-02

453

457

556

2000-01

444

462

452

1999-00

482

461

449

5-YEAR AVG

Fall

Spring

Summer

475.4

474.4

512/3

Overall -

485.6

*Figures are based on annual reports compiled by the college Research and Development office.

The department has shown significant increase in WSCH/FTIE from a low of 191 in
Summer 2000 and 260 during Fall 1999/Fall 2001 to a high of 540 during Summer 2003
and 520 during Spring 2004. The five-year average is 357.2. This is still below the
average of the Fine Arts and Communications division’s 485.6, but semester totals more
closely match in later years of the study.
COMPLETION OF DEGREES AND CERTIFICATES
Few students complete the associate degrees and certificates offered by the department.
Only three degrees and no certificates were awarded from 1998-2003. But the majority
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of department majors (61, or more than all other degree/certificate majors combined)
have declared as transfer majors. This is consistent with the demands of the industry,
where a bachelor’s degree is the preferred level of education. No records are available
on how many of those transfer majors actually transfer, but anecdotally, the number is
high.
Increasingly, there are beginning level positions in the industry that do not require
bachelor’s level education. This is especially true in the vocational area of online
journalism or at smaller newspapers in the Southern California area. Those who will
benefit most from the certificate programs are students who already have earned
bachelor’s degrees in other subject areas and want to focus on specialized training in
journalism-related areas or students who use the mini-certificates as milestones in
their pursuit of degrees.
Further, with the merger of the radio program and journalism program into a new mass
communications department, additional certificates will be created or modified to steer
students toward the associate degree in radio, television and motion pictures.
COMPARISON WITH OTHER COLLEGE PROGRAMS
The Journalism Association of Community College periodically surveys California
community college journalism programs to assess their strengths and weaknesses. The
most recent was completed in 2003. Results are available from the organization’s web
site at www.jacconline.org.
Of the 109 community colleges in California, 66.7 percent have a journalism program.
Of those 72 schools, only eight operate student newspapers without supporting
journalism courses. Earlier JACC surveys have shown that the vast majority of schools
with programs offer the basic courses of mass media survey, beginning newswriting and
newspaper production classes. Other common courses are photojournalism, public
relations and feature writing. In more recent years, schools have added courses in
broadcast journalism, online journalism and online newspaper publishing.
•

Cerritos offers the two basic lower division mass media survey (JOUR 100)
and beginning newswriting (JOUR 101), as well as the newspaper production
classes (JOUR 103 and JOUR 105). In addition, it offers a student leadership
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class (JOUR 50L), a magazine course (JOUR 160L), and a photojournalism
course (JOUR 130). It periodically also offers a public relations course (JOUR
110), an Internet for journalists class (JOUR 120) and a broadcast journalism
class (JOUR 170). In addition to publishing a newspaper, Cerritos operates
an online paper and publishes a feature magazine. Only about a dozen
schools statewide publish student magazines, despite high student interest
in them.
Of the colleges that publish a student newspaper, 34.6 percent publish weekly
throughout the school year, 34.6 percent publish every other week, 12.8 percent publish
monthly and 17.9 percent publish either every three weeks or less than monthly.
•

Cerritos publishes weekly, or near weekly, during the school year. The Talon
Marks does not publish when there is a Monday holiday or a major holiday
within the week. The weekly publication serves the campus community with
timely news coverage and allows students to hone writing and time
management skills under industry-like deadlines.

Of 74 colleges who responded to a question on funding of the student newspaper most
said that they receive at least some of their operational funding for printing of the
paper from the college budget. Twenty-four said they receive 100 percent of their
funding from the college budget and 23 receive at least 50 percent of their budget from
the college budget. Five reported that they operate solely from advertising. Only four
colleges reported that they receive funding for the student newspaper from student
government solely. Six reported receiving about 50 percent of their funding from
student government. One college receives its funding from a corporate donation.
•

While the Cerritos department receives small amounts of money for
operation of the journalism instruction program, the Talon Marks is one of
the few papers that receives a large portion of its funding from student
government. The program has also developed a strong advertising revenue
stream to enhance its publication financing.

Of the 74 colleges that responded to the survey’s question on online newspapers, 50
percent reported that their student print newspaper is available online. Of the 50
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percent not online, half of those indicated that they had plans of eventually being
available online.
•

Cerritos has a strong online publication that is considered one of the best in
the state along with Cypress College. JACC awards unranked general
excellence honors to the best online publications, but Cerritos’ rating scores
would earn it top honors. The publication is slowly evolving to one that
includes original content, not just a duplicate of the print edition.

Cerritos compares favorably in other areas studied in the JACC surveys, both with its
publication and with its non-publication courses. In addition, Cerritos’ commitment to
providing a classified journalism lab aide for the department is exceptional.
Another characteristic of the Cerritos program that stands out from other schools
across the state is its distance education courses. Both JOUR 100 and JOUR 101 have
been offered as online classes. Cerritos’ JOUR 101 class was the first California public
college –two-year or four-year—to offer a non-telecourse journalism distance education
course. Only a handful of community colleges in the state offer any distance education
journalism courses. Online journalism courses are offered by Cerritos, Butte, Citrus, El
Camino, San Francisco, Santa Rosa and Yuba colleges. Journalism telecourses are
offered by Cabrillo, Coastline, DeAnza, Laney, Saddleback, San Francisco and Palomar
colleges.
SURVEYS OF STUDENTS
The department periodically conducts surveys of students about its performance in
their minds. One such survey was completed during the spring and summer terms 2004
for this report. The survey was distributed in all journalism classes those terms,
including online classes, and completion of the survey was optional. A total of 66
surveys were returned. Results relevant to this report are included below.
Thirty-six of the surveys were completed by women, 30 by men. Thirty-six were under
the age of 21, 18 between the ages of 21 and 24, three between the ages of 25 and 29,
seven between 30 and 39, and two between 40 and 49.
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Twenty-nine identified themselves as Mexican-American/Chicano/Latino. Twelve
identified themselves as Caucasian/White, seven as Asian, four as African American,
two as American Indian, and nine as Other.
In the following set of questions, students were allowed to mark all that apply, which
accounts for totals more than 66.
•

What is your educational goal?
o
o

22 Associate degree
4 Certificate

o

37 Transfer to four-year college

o

15 Improve job skills

o

42 Bachelor’s degree

o

21 Master’s degree

o

6 Doctorate

o

3 Other

Results would seem to validate college records that many plan transfer, though
a third also seek associate degrees.
•

Are you a journalism/communications major?
o

41 Yes

o

19 No

o
•

9 Not at present, but possibly in future.

If you were to pick a communication’s career, which of the following would
appeal to you the most?
o

23 Newspaper journalism

o

33 Magazine journalism

o

21 Broadcast journalism

o

4 Newsletter journalism

o

7 Online journalism

o

25 Public relations

o

19 Photojournalism

o

2 Other (Sports broadcasting)
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Clearly, the department’s emphasis on print journalism meets the needs of the
students. Further, its partnership with the radio program is important. And the
department’s efforts to build a photojournalism course with viable enrollments is
justified. The department, however, must find a way to revive the public
relations course for those students who might seek a certificate in that area.
•

Why did you enroll in this journalism class?
o

20 To meet a pre-requisite

o

35 It is required for my major

o

19 It meets a general education requirement

o

25 To improve job skills

o

30 Curiosity

o
•

6 Other

When do you primarily take courses at Cerritos College?
o

50 Morning (before noon)

o

21 Afternoon (noon to 5 p.m.)

o
o
o

7 Evening (after 5 p.m.)
11 Day and evening
3 Online

The answers to this question may have been self-fulfilling as the department
offers non-publication courses only in the morning and online and publication
courses only in the afternoon.
Students also were asked their opinions on various aspects of the program and asked to
answer “Agree,” “Somewhat Agree,” “Somewhat Disagree,” and “No Opinion.” For
purposes of scoring, the answers were awarded a score of 5 (Agree) to 1 (No opinion).
Averages are reported.
4.07

Department faculty generally are available outside the classroom.

3.50

The journalism lab aid is helpful and able to assist me when I have questions.

4.28

Journalism faculty are committed to a high standard of teaching.

4.54

Journalism faculty clearly identify course requirements.

4.28

Journalism faculty clearly define grading practices.
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4.54

Journalism Department requirements are relevant to this course.

4.60

Subject matter for this course is clearly specified.

4.42

Learning methods for this course are clearly specified.

4.07

This course offering and its requirements are relevant to the field of study or
degree I am pursuing.

4.45

Department offerings have helped me develop my intellectual skills.

3.98

Journalism courses are offered often enough that I can complete my
educational objectives within a reasonable amount of time.

4.09

Journalism offerings meet my needs for a future career.

4.00

Journalism courses follow descriptions listed in the college catalog.

4.37

The classroom for this course is conducive to learning.

3.57

The journalism lab has an adequate number of computers and other
equipment for students to learn and complete course requirements.

4.27

I am enthusiastic about the course I am taking.

4.12

The grade I expect to receive is an accurate reflection of my performance in
this course.

4.68

I would recommend a journalism course to a friend.

Alicia Garcia took the JOUR 100 course online and had this to say:
Professor Cameron is very passionate about the subject and is
evidently applying new findings to the subject each semester. The
course material included current technology happening today. You do
not find this very often. Many professors stick with their same regimen
for the simple reason of making their job easier. I was impressed.
The department rated between “Somewhat agree” and “Agree” in all areas except with
the questions pertaining to the frequency of course offerings, the availability of
computers and other equipment in the journalism lab and the helpfulness/availability
of the journalism lab aid. On these questions it rated between “Somewhat agree” and
“Somewhat disagree.”
•

Student comments added to the question on course offerings centered around
a desire for a photojournalism course, which had not been offered
successfully for more than a year, but which is being offered during the Fall
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2004 semester, JOUR 110 — Principles of Public Relations, and JOUR 170
— Broadcast News.
•

Computers in the journalism lab are aging and need replacing. This is
addressed elsewhere in this report. There also are fewer workstations
available than enrollments require in some classes.

•

It should be noted that at the time the survey was taken the department was
going through a transition in the journalism lab aid position. The aide was
transitioning between this position and another on campus and was
available only on a part-time basis. The aide also is not available to summer
students as it is a 10-month classified position.

III. Resources of the Program
The department has one fulltime faculty member who teaches most of the courses. He
teaches a maximum overload each semester and a full summer load. In addition,
adjunct faculty are periodically brought in to teach newswriting, public relations and
photojournalism. Because of the time-intensive duties associated with managing
student publications, the Talon Marks adviser is allocated 3 TUs of release time each
semester for that activity. A justification of the division of release time vs. instructional
time is included as an appendix to this report. There is no formal release time for
department chair duties.
The department also employs one fulltime classified lab aide, who works a 10-month
year. The lab aide serves as the advertising manager for the student newspaper,
handles financial and room scheduling, and supervises the journalism lab in absence of
the instructor.
Additional student and adult hourly employment is used on as needed basis.
The fulltime faculty member and lab aide routinely attend journalism conferences with
students and individually to stay abreast of the latest teaching issues and methods in
journalism education and to stay up to date on media law changes as they affect
student publications. Conferences include the regional and statewide student/faculty
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conferences of the Journalism Association of Community Colleges and the
organization’s annual faculty conference. Other conferences include the national
Community College Journalism Association, College Media Advisers and Association
for Education in Journalism and Mass Communications. The department chair is also
the community college representative on the California Journalism Education
Coalition, an association that brings together leaders in California high school,
community college, university and industry to coordinate journalism education
interests in the state.
Most of the department’s courses are offered in AC 42, which has been designated as
the journalism lab. The lab is equipped with 21 Macintosh computers for student use.
Other equipment includes laser printers, digital still and video cameras, a photocopy
machine, a digital projector, a fax machine and film and negative scanners. Five
AlphaSmart typing units serve as low-cost overflow stations for large newswriting
classes.
In addition, the lab aide has a Macintosh workstation at his desk. The department
chair uses a personal laptop as his workstation.
The lab is inadequately wired for Ethernet access for all computers, but the department
has added wireless access to the facility and Gerry-rigged wiring for those computers
unable to utilize wireless access.
The Macintosh computers were purchased through technology funds in 1997 and are
among the oldest computers on campus still in use in a student lab. The department
chair and division dean have been looking for funding sources to update the lab as the
computers increasingly are failing. The search has included grant proposals and
vocational education funds, as well as campus capital outlay funds. The department
unit plan for several years has indicated a need to develop a plan for regular
replacement of computers. The department and division are working with college
officials to find funding for replacement of the computers –possibly from G.O. Bond
funds—and to develop a regular replacement plan.
AC 42 is used primarily for the journalism program, though the department has worked
with the photography and art and design programs to possibly schedule classes from
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those programs during non-peak newspaper production times. The number and
condition of available computers is the biggest stumbling block.
The department also seeks grants from outside sources for other purchases.
One day last spring Armondo Borboa, a reporter for the Talon
Marks, was investigating a blockbuster lead about a food vendor about
to be ousted from the campus food court. It followed the previous
week’s story about the health department shutting down the entire food
court after an inspection of the vendor’s establishment. Borboa needed
a photo of the establishment to illustrate his story.
Dominick Ulloa, Terese Leon and Ricardo Ramirez were ready and
willing to get the photo for him, but they couldn’t. In fact, they had
other assignments that went uncovered because all of the Talon Marks
digital cameras were out on assignment with other staff photographers. Unfortunately, this had become a reoccurring problem. The
Talon Marks was victim of its own success in recruiting student
reporters and photographers. Two years earlier 20 students comprised
the newspaper/magazine/online staff. This spring the number was 40,
including eight photographers.
The paper needed another camera. Shoot, it needed another two or
three cameras, minimum. Even then students would have to stand in
line to check them out for assignments. Many of the students could not
afford their own cameras, much less the production quality digital
cameras used by the Talon Marks.
Five years ago the paper decommissioned its 12-station darkroom.
It surplused dilapidated, barely functioning, 35mm cameras, and
converted to digital photography. This economic move saved money on
film and processing in quantities that helped pay for the purchase of a
new digital camera in less than one year.
While the program had managed a couple more purchases in
succeeding years, it was not enough, so it filed a grant proposal with
the California Newspaper Publishers Association to purchase a new
camera and was one of six colleges in the state to receive a $1,500
equipment grant. The Fine Arts and Communications division, in the
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meantime, also agreed to allocate enough money for the purchase of a
camera. Today the paper has six.
The department had little non-salary money in its district budget prior to the cutbacks
caused by the state fiscal crisis and gave up most of what it had as the division
searched for areas to cut.
District Budget for Journalism*
2000-01

2001-02

2002-03

2003-04

-0-

-0-

$-0-

-0-

Adult Hourly

$3,957

$4,300

$850

$1,100

Instructional Supplies

$4,300

-0-

$2,000

$1,500

Repair

$2,662

$2,662

$2,000

$1,600

Equipment

*Based on internal department records

The rollbacks were possible because the department also gets a generous $22,000
allocation from ASCC student funds for printing of the Talon Marks, printing of Wings,
and conference fees for student conferences. In addition, the Talon Marks generates a
significant income from advertising. While $4,000 of that income goes back to the
ASCC, advertising has increased to supplement the department’s financial needs. At
the time of the last program review the average annual advertising income was just
about $6,000.
Talon Marks Advertising Income*
1998-99

1999-00

2000-01

2001-02

2002-03

2003-04

$13,173

$13,607

$24,054

$18,680

$23,580

$29,311

*Based on internal department records

The rapid increase in advertising income was made possible by invigorated advertising
in the college market by national advertisers and internal changes, such as a switch to
a weekly publication during the school year and a regular production schedule
announced a year in advance. The increased profit pays for the additional costs of a
weekly publication beyond the ASCC allocation, pays for many supplies expended in the
publication process, covers costs incurred with the media awards night, and more.
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The AC 42 journalism lab consists of a classroom, two offices, an anti-room and a
decommissioned darkroom. The department is involved in discussions to find new
quarters on campus, perhaps in a new building constructed with G.O. Bond monies.
There are several reasons for this.
•

The facility will be inadequate if the program, especially the student
enrollments in student publication classes, continues to grow;

•

The department already uses an outside lecture classroom for its largest
class, JOUR 100;

•

The Fine Arts and Communications Division has expressed an interest in
relocating the division office to the vicinity of AC 42 to be more accessible to
the campus community;

•

The photography program, which shares the 40s wing of the Arts & Crafts
building with journalism and art history, needs additional classroom and
darkroom space; and

•

With the merger of the journalism and radio programs, the new department
is seeking a joint facility with a common reception area. The radio program is
in need of additional classified and/or hourly support, a need that could be
partially supplied with a geographical merger of the two programs.

The new department is eager to help meet needs of other programs in the division if
adequate facilities can be found elsewhere.
The facility has only one entrance and little has been done since the last program
review to address fire safety issues this implies. There actually is a second exit, but it
enters into a Photography Department darkroom, hardly a safe exit in case of fire.
Architects have noted the violation of fire code and may correct it should the building be
remodeled with G.O. Bond or other monies.
This one entrance also causes another problem brought up in the last program review.
The one entrance is into the main classroom facility. Advertisers and students who
want to have access to other facility rooms/offices must walk through the main
classroom, often while a class is in session, which disrupts the class.
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SUMMARY
In summary, the journalism program is a small program with a triple year-round mission of
providing general education classes, meeting lower division needs for majors and serving the
college community with three student publications: the Talon Marks newspaper, the Talon
Marks online edition and Wings magazine.
The department works with other programs, such as radio, photography and art and design to
share cross-department curriculum needs. It maintains partnerships with these programs and
other organizations to enhance student educational opportunities. The program also participates
in a variety of other college activities. It maintains alliances with industry and educational
organizations dedicated to journalism education, including university journalism programs.
A variety of learning methods — from traditional classes, to online classes, to hands-on classes
— are employed; SCANS values and competencies are emphasized across the curriculum.
Curriculum is reviewed and updated on a regular basis. Enrollments and efficiency have
increased in the last seven years. And the department is looking for new ways to grow even
though it fares well when compared to other journalism programs across the state.
The department provides an associate degree option and several certificate options, though
majors tend to seek transfer options over local degrees and certificates. Student surveys indicate
that students generally like journalism courses and find them helpful and meaningful.
The program makes heavy use of current technology — at times showing innovation — but
works in an inadequate and aging facility with inadequate and aging computers. The program
receives little non-salary district funding, but receives generous ASCC funding, which it
combines with a healthy advertising income to provide a variety of services to students,
including a combined Media Awards Night twice a year in conjunction with the radio and film
programs.
And, finally, the program is undergoing a merger with the radio department to form a synergetic
new mass communications department.
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CHALLENGES FOR THE FUTURE
The Journalism Department is a busy and exciting department. And the next few years will be
even more busy and exciting as it merges with the Radio program to form a new Mass
Communications Department. It faces an array of challenges and goals:

•

The journalism program needs a new computer lab. It’s seven-year-old computers
ancient by technology standards. Many of the computer hard drives are failing, as
are monitors. The existing computers have been upgraded to barely run up-to-date
software and operating systems. A regularly scheduled replacement program must
be developed.

•

The merger of programs is more than a paper change. The synergy of the two
programs working together will better serve students. Budget lines must be
identified and redirected, curriculum must be aligned, missions must be coordinated
and goals re-evaluated.
Some of this is occurring this school year. Budget lines have been identified and will
be moved to the new department starting with the 2005-06 budget. In the meantime,
specific radio program expenses paperwork is being handled through the journalism
instructional lab as the classified service coordinator. Curriculum already is being
revised to be moved out of the Theater Arts Department into the new department;
these revisions include revisions to associate degrees and the formation of new
certificates, which have been coordinated with the journalism program certificates.
The radio program, which is morphing into Radio-TV, will need to be incorporated
into the next Mass Communications Department program review.

•

The radio program is in dire need of a fulltime classified employee to serve as station
manager.

•

Both the journalism and radio programs are essentially one-faculty-member
programs and each could expand. A third fulltime instructor trained in converging
technology of print, broadcast and online journalism could serve both programs while
relieving workloads of overworked faculty.
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The movement by the college to more emphasis on Student Learning Outcomes will
involve developing appropriate SLOs both for existing courses and for the two
programs and the new department as a whole.

•

Journalism needs to review its associate degree and certificate programs to assure
currency, especially in light of tightened section offerings. Do students have
opportunities to complete the degree or certificates within a reasonable amount of
time? Of particular concern is the JOUR 110 — Principles of Pubic Relations course
necessary to both the degree and Public Relations certificate. The program must find
a way to offer the course with adequate enrollment.
The department would also like to expand its online journalism certificate into a
major certificate. This is a growing area of the industry and the Cerritos program, in
many ways, is ahead of the California journalism education curve in this area.
At the same time, the department has to address the issue of the number of degrees
and certificates awarded. It needs to better educate counselors and help identify and
better serve journalism transfer majors. A process for monitoring student progress in
working toward certificates and degrees must be established and the department
needs to better identify those who are working toward transfer and open lines of
communication with them.
Currently, there is no mechanism for broadcast-minded students to declare their
interests —they are lumped in with Theater Arts majors. They, too, will need to be
identified and served by the Mass Communications Department.

•

The department has two facility/equipment challenges. It must work with the college
to find ways to replace existing outdated computers and help develop a regular
replacement/replenishment plan. At the same time it must prepare for possible
relocation of its facilities in coming years should FAC division plans for remodeling
and facility use come to fruition. The Mass Communication Department needs to be
involved in discussions of any relocation so that student and program needs are met
most efficiently.
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And both the journalism and radio-TV programs will need to intensify and improve
their recruiting programs, both from within the college community and from service
area high schools.
Cerritos College recently sponsored a college information night in the
college gym for area high school students. Dozens of colleges from around
the country sent recruiters. Also invited were a dozen Cerritos College
programs. One was journalism. The journalism table was swamped most
of the evening. Many came to pick up a free noise makers the department
was handing out. But while there, a large number of students, parents
and high school counselors lingered to find out more about the program.
A Downey High School counselor exclaimed that she had not realized that
Cerritos had so much to offer in the area of journalism; for years she has
been counseling Downey journalism students to drive past Cerritos
College to Fullerton Community College to take journalism, a practice she
intends to change. Good timing, Downey High School just this year
revived its student newspaper.
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NEWSPAPER ADVISING/TEACHING RESPONSIBILITIES
Release time to include duties beyond classroom instruction
in conjunction with advising the school newspaper, which include the following:
ADVISING RESPONSIBILITIES

TEACHING RESPONSIBILITIES

RELEASE TIME

REGULAR LOAD

• Work with lab aide to maintain
advertising sales/collection records.
• Secure printing agreements with printer

• Teach newsgathering and news-writing
basics to writing students on the paper.
• Teach photojournalism basics and

and maintain inventory of production

writing skills to photo students on the

supplies.

paper.

• Supervise delivery of the paper to the
printer and distribution on campus.
• Maintain journalism computer lab on
daily basis and stay current with software requirements.
• Teach and monitor students on

• Teach desktop publishing and
newspaper page design basics to
production students.
• Teach newspaper management skills to
editors.
• Critique and evaluate student work.

computer software used in the

• Teach media law and ethics.

production of the school newspaper.

• Teach online skills related to the online

• Counsel newspaper students with
personal problems.
• Teach leadership/group communication
skills as utilized in the production
process of the school newspaper.
• Advise reporters/photographers/page
designers/editors on day-to-day operations of newspaper production, including
reviewing student work in progress as
requested. (Requires late hours on
production days).
• Accompany newspaper students
to professional/ educational conferences.
• Recruit high school/other college students to the newspaper and participate
in school-wide recruiting events when
appropriate

version of the school paper.
• Continue professional education in
media law, media issues and media
trends.
• Coordinate curriculum with four-year
schools to insure transferability of
courses.
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• Conduct newspaper relationship
workshops for non-newspaper groups
and act as a liaison between campus
groups and the newspaper staff.
• Coordinate a bi-annual Cerritos Media
Awards night.
All above activities ongoing throughout
semester, each semester.

Page -- 52

College Media Advisers
Code of Ethical Behavior

The adviser is a journalist, educator and manager who is, above all, a role model. Because of
this, the adviser must be beyond reproach with regard to personal and professional ethical
behavior; should encourage the student media advised to formulate, adhere to and publicize an
organizational code of ethics; and ensure that neither the medium, its staff nor the adviser enter
into the situations which would jeopardize the public's trust in and reliance on the medium as a
fair and balanced source of news and analysis.

THE ADVISER'S PROFESSIONAL CODE
Freedom of expression and debate by means of a free and vigorous student media are essential
to the effectiveness of an educational community in a democratic society. This implies the
obligation of the student media to provide a forum for the expression of opinion - not only those
opinions differing from established university or administrative policy, but those at odds with
the media staff beliefs or opinions as well.
Student media must be free from all forms of external interference designed to regulate its
content, including confiscation of its products or broadcasts; suspension of publication or
transmission; academic personal or budgetary sanctions; arbitrary removal of staff members or
faculty; or threats to the existence of student publications or broadcast outlets. In public
institutions, the law is quite clear on guaranteeing broad freedom of expression to the students.
In private institutions, media advisers should aid in developing governing documents and
working with administrative guidelines which foster a free and open atmosphere for students
involved in campus media work, if such freedoms do not currently exist.
Students should be made mindful of their obligation to avoid real and apparent conflicts of
interest. They must be held to clear local policies in that regard.
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Advisers, in addition to adhering to their code of ethics, should encourage the media they advise
have established and published codes that apply to the student staffs and conform to nationally
established and accepted journalistic norms regarding professional behavior, conflict of interest,
acceptance of gifts and services, honesty and integrity.
Advisers, in these roles as professionals, must ensure that they have or gain the skills and
education requisite to teach all aspects of the media they advise.

THE ADVISER'S PERSONAL CODE
The ultimate goal of the student media adviser is to mold, preserve and protect an ethical and
educational environment in which excellent communication skills and sound journalistic
practice will be learned and practiced by students. There should never be an instance where an
adviser maximizes quality by minimizing learning. Student media should always consist of
student work.
Faculty, staff and other non-students who assume advisory roles with student media must
remain aware of their obligation to defend and teach without censoring, editing, directing or
producing. It should not be the media adviser's role to modify student writing or broadcasts, for
it robs student journalists of educational opportunity and could severely damage their rights to
free expression. Advisers to student media must demonstrate a firm dedication to accuracy,
fairness, facts and honesty in all content of the medium.
Since there is no clear line between student media content and student media operations, ethical
prohibitions against interference in content also apply to interference in student media
operations in areas such as story assignments, decisions on inclusion or exclusion of content,
staff selection, source selection, news and advertising acceptability standards, and most
budgetary decisions. Using arbitrary policies, production guidelines or financial constraints to
limit student decision making is no more ethical than rewriting or changing editorial content or
influencing the physical appearance of media.
Advisers should be keenly aware of the potential for conflict of interest between their
teaching/advising duties and their roles as university staff members and private citizens. It is
vital that they avoid not only actual but apparent conflicts of interest. The publicity interests of
the university and the news goals of the student media are often incompatible. Advisers should
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be aware of becoming the publicity focus of organizations to which they belong or for activities in
which they are participating.
Advisers cannot expect student staff to respect their own ethical guidelines if advisers believe
themselves exempt from strict ethical behavior. The requirements for ethical behavior extend to
all operations for student media, not just the news or information function.
Perceptions of favoritism in the purchasing of services and equipment or granting of contracts
can be just as damaging to credibility as perceived favoritism in news judgment. This is
particularly true when offers of unrelated equipment or services are made in return for giving
business to vendors. A clear policy that applies to all members of the student media operation
should be communicated to all potential vendors.

THE ADVISER'S OBLIGATIONS
Membership in College Media Advisers, Inc. signifies acceptance of this code and a willingness
to abide by its tenets.
The organization will support those members who adhere to this code and thereby become
victims of pressure or negative action from university administrators. This may involve formal
censure of the offending institution of higher education.

Revised in November 1992

College Media Advisers, "Code of Ethical Behavior,"
http://www.collegemedia.org/main.cfm/include/detail/storyid/79879.html (accessed October
2004).

